
 

 

 

Widemile Launches New Multivariate Optimization Platform with Thirteen Leading Agencies 
in Interactive Marketing and Advertising 

 
Avenue A | Razorfish, Ascentium, DDB in Seattle, TMP Directional Marketing, POP, Portent Interactive, and 

SolutionSet Among Others Engaged for Client Optimization Work  
 
New York, NY ς March 18, 2008 - Today at Search Engine Strategies (SES) New York, Widemile Inc., an emerging 
leader in multivariate testing and web optimization, announced the beta availability of its third-generation 
optimization platform, a browser-based application which helps online marketers maximize campaign 
performance by testing and optimizing landing pages and other web content for higher conversion rates.  
Widemile also announced thirteen (13) industry partners who will use the new platform on behalf of their clients.  
Partners participating in the initial platform rollout include Ascentium, Avenue A | Razorfish, Brand Digital, Closed 
Loop Marketing, DDB in Seattle, Palazzo Intercreative, POP, Portent Interactive, Red Bricks Media, SolutionSet, 
Stratigent, TMP Directional Marketing, and ZeroDash1.  Widemile can be found at SES New York at Booth #2025. 
 
"After years of intense developmentΣ ǿŜΩǊŜ ǘƘǊƛƭƭŜŘ ǘƻ ƴƻǿ ƳŀƪŜ ƻǳǊ ƻǇǘƛƳƛȊŀǘƛƻƴ ǘŜŎƘƴƻƭƻƎȅ ŀƴŘ ŜȄǇŜǊǘƛǎŜ 
available to leading search and interactive marketing firms," said Robert Bergquist, Widemile CEO and President.  
ά!ŘǾŜǊǘƛǎŜǊǎΣ ōƛƎ ŀƴŘ ǎƳŀƭƭΣ ǊŜƭȅ ƻƴ ǘƘŜƛǊ ŀƎŜƴŎƛŜǎ ŦƻǊ ƻƴƭƛƴŜ ǎǘǊŀǘŜƎȅ, creative development, search expertise, 
media planning, and other marketing guidance and support. Campaign optimization is highly complementary to 
these core agency services.  We are working with our partners to spread the use of optimization and drive 
iƳǇǊƻǾŜŘ ǊŜǘǳǊƴǎ ƻƴ ŀŘ ǎǇŜƴŘ ŀƴŘ ŎƭƛŜƴǘ ǿŜōǎƛǘŜ ǇŜǊŦƻǊƳŀƴŎŜΦέ 
 
Multivariate optimization makes each advertising dollar more accountable and work harder, making it highly 
appropriate for the current economic environment. John Lovett, senior analyst at JupiterResearch wrote 
άΧŘŜƳƻƴǎǘǊŀǘƛƴƎ whL ƛǎ ŀǘǘŀƛƴŀōƭŜ ōŜŎŀǳǎŜ ǘŜǎǘƛƴƎ ǇǊŜŎƛǎŜƭȅ ƛƭƭǳǎǘǊŀǘŜǎ ŀǊŜŀǎ ƛƴ ǿƘƛŎƘ ŎƘŀƴƎŜǎ ƘŀǾŜ ƛƳǇŀŎǘΣ 
enabling marketers to quantify improvementsΦέ ƛƴ ŀ ǊŜǇƻǊǘ ŜƴǘƛǘƭŜŘ Multivariate Testing Agenda: Overcoming 
Challenges and Building Strategies for Success published on www.jupiterresearch.com. 
 
ά!ǾŜƴǳŜ ! μ wŀȊƻǊŦƛǎƘ Ƙŀǎ ōŜŜƴ ŦƻŎǳǎŜŘ ƻƴ ŀŎŎƻǳƴǘŀōƛƭƛǘȅ ŀƴŘ ƳŜŀǎǳǊŜƳŜƴǘ ƛƴ ŘƛƎƛǘŀƭ ŀŘǾŜǊǘƛǎƛƴƎ ǎƛƴŎŜ Řŀȅ ƻƴŜΣέ 
ǎŀƛŘ wŀƴŘȅ .ŀǊƴŜȅΣ 5ƛǊŜŎǘƻǊ ƻŦ {ƛǘŜ hǇǘƛƳƛȊŀǘƛƻƴΣ !ǾŜƴǳŜ ! μ wŀȊƻǊŦƛǎƘΦ  ά²ŜΩǊŜ ŜȄŎƛǘŜŘ ŀōƻǳǘ ²ƛŘŜƳƛƭŜΩǎ ŀǇǇǊƻŀŎƘ 
ŀƴŘ ǘƻƻƭǎŜǘΣ ǿƘƛŎƘ ƛǎ ǎǘǊǳŎǘǳǊŜŘ ǘƻ ǎŎŀƭŜ ǿƛǘƘ ƻǳǊ ōǳǎƛƴŜǎǎ ŀƴŘ ŎƭƛŜƴǘ ƴŜŜŘǎΦέ 
 
The new Widemile optimization solution allows agencies to help their clients maximize campaign performance and 
return on ad spend.  Widemile has honed its advanced multivariate testing and other proprietary analytic 
techniques, which are embedded in the application to scientifically determine the best performing set of 
advertising content τ whether on a landing page, microsite or other web page.  Marketers are able to 
simultaneously test a variety of offers, text, images, and other key variables, quickly and efficiently. 
 
ά²ƛŘŜƳƛƭŜΩǎ ǘƘƛǊŘ-generation software-as-a-service (SaaS) multivariate optimization system was specifically 
designed using open software and systems ǘƻ ƳŜŜǘ ŜƴǘŜǊǇǊƛǎŜ ǎǘŀƴŘŀǊŘǎ ŦƻǊ ǎŜŎǳǊƛǘȅΣ ǎǘŀōƛƭƛǘȅ ŀƴŘ ǇŜǊŦƻǊƳŀƴŎŜΣέ 
said Dean Kimball, Widemile co-ŦƻǳƴŘŜǊ ŀƴŘ /¢hΦ  ά5ŜǾŜƭƻǇŜŘ ǿƛǘƘ ǇŀǊǘƴŜǊǎ ƛƴ ƳƛƴŘΣ ǘƘŜ ²ƛŘŜƳƛƭŜ ƻǇǘƛƳƛȊŀǘƛƻƴ 
system contains a wide range of testing, reporting and client management capabilities within an easy-to-use 
browser-based application, and provides a level of performance and interactivity that has previously only been 
ǇƻǎǎƛōƭŜ ǿƛǘƘ ŘŜǎƪǘƻǇ ŀǇǇƭƛŎŀǘƛƻƴǎΦέ 
 
Optimization can be challenging to execute, requiring both expertise and technology for client success. In addition 
ǘƻ ƛƴǘŜƎǊŀǘŜŘ άƘŜƭǇέ ǿƛȊŀǊŘǎ ǿƛǘƘƛƴ ǘƘŜ ŀǇǇƭƛŎŀǘƛƻƴΣ ²ƛŘŜƳƛƭŜ ǇǊƻǾƛŘŜǎ ǇŀǊǘƴŜǊǎ ǿƛǘƘ ǘǊŀƛƴƛƴƎ ŀƴŘ ǎǳǇǇƻǊǘΣ 
including proven best practices. The Widemile solution is designed to integrate with and complement partners' 
other applications and services to maximize results for their clients. 
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άhǇǘƛƳƛȊŀǘƛƻƴ ƛǎ ŀ ƴŀǘǳǊŀƭ ŜȄǘŜƴǎƛƻƴ ƻŦ ǎŜŀǊŎƘ ƳŀǊƪŜǘƛƴƎΣέ ǎŀƛŘ [ŀƴŎŜ [ƻǾŜŘŀȅΣ /9h ƻŦ /ƭƻǎŜŘ [ƻƻǇ aŀǊƪŜǘƛƴƎΣ ŀƴ 
interactive marketing agency with specific expertise iƴ tt/ όǇŀȅ ǇŜǊ ŎƭƛŎƪύ ŀŘǾŜǊǘƛǎƛƴƎΦ  ά/ƻǎǘǎ ŦƻǊ ǇǊŜƳƛǳƳ 
keywords continue to go up, and clients are looking for the next level of performance.  Widemile is positioned well 
ǘƻ ŜƴŀōƭŜ ǳǎ ǘƻ ǎŜŀƳƭŜǎǎƭȅ ǇǊƻǾƛŘŜ ƻǇǘƛƳƛȊŀǘƛƻƴ ǎŜǊǾƛŎŜǎ ǘƻ ƻǳǊ ŎƭƛŜƴǘǎΦέ 
 
άLƴǘŜǊŀŎǘƛǾŜ ŎƻƳǇƻƴŜƴǘǎ ŀǊŜ ōŜŎƻƳƛƴƎ ǘƘŜ ƴƻǊƳ ŦƻǊ ŜǾŜǊȅ ǇŀǊǘ ƻŦ ǘƘŜ ƳŀǊƪŜǘƛƴƎ ƳƛȄΣέ ǎŀƛŘ aŀǊŎ {ŎƘǿŀǊǘȊΣ {±t 
/ƻƴǎǳƳŜǊ 9ƴƎŀƎŜƳŜƴǘΣ 55. ƛƴ {ŜŀǘǘƭŜΦ  ά²Ŝ ǊŜŀƭƭȅ ƭƛƪŜ ǘƘŜ ŎƻƴǾŜǊǎƛƻƴ ƛƴǘŜƭƭƛƎŜƴŎŜ ŀƴŘ ǇǊƻŎŜǎǎ ²ƛŘŜƳƛƭŜ ǿƛƭƭ 
provide in addition to a powerful toolset.  We look forward to extending optimization into many different areas of 
ƻǳǊ ŎƭƛŜƴǘ ǿƻǊƪΣ ǿƘƛŎƘ ǎǇŀƴǎ ǘǊŀŘƛǘƛƻƴŀƭ ōǊƻŀŘŎŀǎǘ ǘƘǊƻǳƎƘ ǇǊƛƴǘ ŀƴŘ ƛƴǘŜǊŀŎǘƛǾŜΦέ 
 
For more information about the new platform or the Widemile Partner Program, visit  www.widemile.com or call 
206-985-7171.  
 
About Widemile 
Widemile Inc. is a leading provider of web campaign testing and multivariate optimization technologies and 
services for interactive agencies and their clients. By providing the tools and support needed to dramatically 
enhance performance of online campaigns and websites, Widemile helps partners and their clients maximize the 
value of online marketing investments.  Widemile removes the guesswork by testing thousands of potential page 
configurations to analytically determine the optimal design. Landing pages, display banners, microsites, sales 
funnels and other key web pages can produce extraordinary results with an effective testing and optimization 
process.  Widemile partners and customers include: Avenue A | Razorfish, DDB in Seattle, Microsoft, Red Bricks 
Media, The Weather Channel Interactive, and TMP Directional Marketing, among others. Widemile is privately 
held and headquartered in Seattle, WA and can be found at www.widemile.com or by calling: 206-985-7171. 
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